Second Part

GREATER PARIS

I. W. and N. W. district : the valley of the Seine below Paris

1° The first loop of the Seine :
A. The Bois de Boulogne, 314.
B. Boulogne-Biilancourt, 318.
C. Neuilly-sur-Seine, 319.
D. Levallois-Perret, Clichy, Saint-Ouen, 32I.
2° The L. Bank of the Seine below Paris :
A. lIssy-les-Moulineaux, Meudon and Bellevue, 323.
B. Sévres, 329.
C. Saint-Cloud and Saint-Cloud Park, 331.
D. Suresnes and Mont-Valérien, 335.
3° The second loop of the Seine :
A. From Porte Maillot to Nanterre, 338.
B. From Nanierre to Saint-Denis, 34l.

II. N. and N. E. disirict : the plain of Saint-Denis
|° Saint-Denis and surroundings, 342

2° From Paris to Pierrefitte via Aubervilliers and La Courneuve, 350.
3° From Paris to Le Bourget :

A. Via the route de Fiandre, 351.

B. Via Bobigny and Drancy, 352.

L. E. and S. E. district : from the Curcq canal to the Seine ..........

1o From Paris to Le Raincy :
A. Via Pantin, Bondy and Les Pavillons-sous-Bois, 353.
B. Via Les Lilas, Romainville and Noisy-le-Sec, 355.
C. Via Bagnolet, Montreuil-sous-Bois, Rosny-sous-!
Villemomble, 355.
2° Vincennes and the Bois de Vincennes, 357.
32 Nogent, Champigny and the loop of the Marne :
A. From Paris to Nogent and fo Bry-sur-Marne, 370.
B. From Paris to Joinville and to Champigny, 371.
C. From Paris to Charenton and to Saint-Maur-des-Fossés, 373.
4 Between the Marne and the Seine : Maisons-Alfort, Alfortville,
Créteil, Bonneuil, 375.

IV, S. district : from the Seine to the Seine

|o From Paris to Choisy-le-Roi, 375.
2° From Paris to Juvisy, 378.
3° From Paris to Bourg-la-Reine and to Aniony :
A. Via the valley of the Biévre, 379.
B. By the route of Orléans, 381.
4o From Paris to Sceaux, 382.
5° From Paris to Clamart :
A. Via Chatillon, 387.
B. Via Vanves, 388.
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